
 

BRING UNCUT TO YOUR UNIVERSITY 
The  Roadmap to Athlete Empowerment 

 
 
Join a movement that’s sweeping the nation. 
Provide a platform for student-athletes on your campus to speak without a filter and share the stories 
they otherwise couldn’t. By choosing to become an affiliate of UNCUT, you get to skip almost all of the 
initial leg work and get right to the important stuff: sharing stories and inspiring readers. 
 
As an affiliate, you will join a growing network and community of UNCUT universities all centered 
around the same mission, while also maintaining the creative control to differentiate your university 
and to learn and grow as students. 
 
What we are offering, upon request: 

1. Access to UNCUT Brand Materials (Fonts, Logos) 
2. Other materials, including, but not limited to: 

a. Social media templates (quote cards, cover graphics); 
b. Video templates; 
c. Organizational tools (marketing calendar, workflow documents); and, 
d. Website design. 

3. Expertise and knowledge on topics including, but not limited to: 
a. Incorporating as a non-profit; 
b. Applying for 501(c)(3) designation; 
c. Navigating processes with Athletics Communications & Compliance; and, 
d. Best practices as far as creating content, marketing it, and any other questions you 

may have. 
4. Funding in the form of a $1000 zero-interest loan, to be repaid within one calendar year. 
5. Access to our “Strategy Document” which outlines all of our processes. 

 
What we expect from you: 

1. Use of the UNCUT logo, adjusted to the color scheme of your university. 
2. Uphold the core mission of UNCUT in all creative and administrative decisions. 
3. Actively recruit student-athletes to work on your team. 

 
Interested? 
Reach out to the UNCUT Chapel Hill team (uncut.chapelhill@gmail.com). 
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The UNCUT Chapel Hill Team is always available as a resource for you. As you begin, here 
are the first steps every UNCUT affiliate must take: 

Make content

Create social platforms and a website
(Ask us for templates!)

Form a relationship with your Athletic Department and establish a scalable workflow.
The more formal the process becomes, the less comfortable the student-athletes may feel being 

vulnerable with you and your team.

Determine if you’d like to be a formal entity.

Option 1: Incorporate as a Nonprofit Corporation.
Do homework on if your state grants automatic nonprofit status to any 
organization below a certain threshold of annual revenue. Determine if 
incorporating and registering yourself as a 501c3 is right for your 
situation.

Option 2: Register as a Student Organization/Club. 
This option is school-specific. Some University Athletic Departments 
may require you to be a formal entity. A good resource to learn more 
would be contacting someone from your school newspaper to see how 
their sports desk operates. Being a student organization could open up 
a potential avenue for additional funding.

Option 3: Do both.

Leverage existing connections to set up a meeting 
with decision-makers.

Ideally, speak with a member from compliance. If not, then someone 
from communications (example job title: “Associate Athletic Director of 
Communications).

To a degree, functional roles are interconnected. Since student-athletes 
are involved, it is within everyone’s best interest that pertinent info gets 
shared, so either way, your message will get across your University’s 
Athletic Department.

Emphasize why UNCUT is different: student-athletes reach out to 
UNCUT to share their story. Typical media entities do not have the 
established relationships with student-athletes that you have, so their 
only option is to establish contact via the SID.

Assemble a founding team

3-6 students and student-athletes
Ideally with experience across both strategic and 

creative disciplines (e.g. videographers, writers, 
photographers, business development, strategists, etc.)


